














Frequently asked questions:

Considering the
huge amount of
submissions it is
impossible for us to
confirm the receipt
of your competition
entry.

m Can you acknowledge the receipt of our package?

At some point we loose track of all the submissions so it is
impossible for us to send confirmations. We regain overview
when the pages have been sorted according to the different
categories.

We missed the deadline.

Did we also miss this year’s chance?

No, you still have a chance to win. The jury holds their meeting
at the end of October. Everything that makes it’s way until
then, will take part in the competition.

We need an invoice for the participation form and the
accountancy cannot transfer the fee in time.

No problem. Please request the invoice per

e-mail: nkuepper@corporate-media-award.com.

It is important that you mail us your correct address.
Company’s in the EU are requested to mention their tax
identification number.

We forgot to submit important entries.

Can we send them in late?

No problem. Please make a clear statement in which category
you would like to have them placed.

Which prizes are awarded?

There will be awards in gold, silver and bronze. Additionally,
Awards of Excellence will be awarded. The jury will decide
about special awards like “Judges’ Special Recognitions”.

When do we get notice who won?

Around the 22nd of November, we publish the winners on
www.corporate-media-award.com.

If you cannot find a list, you might want to reload the website.
In December all participants get informed per e-mail about
their detailed results because we need the winner’s pages for
the yearbook and the certificates.

Where else can | find additional information about the
competition?

You can find “International Corporate Media Award” on
facebook. If you “like” the page you will stay posted about
the latest news on the competition.

When and where does the International Corporate Media
Congress take place?

During the congress we award the main prices and the Awards
of Excellence. The congress is going to take place in mid-2011.
All participants receive an invitation.

Which publications were successful last year?

You can find detailed information on prior winners on
www.corporate-media-award.com. Last year the category for
employees newspapers and magazines already existed as

a part of the European Newspaper Award.

You still have questions?
Please give us a call: ++49 (0) 21 5991 16 15 or send us an
e-mail: nkuepper@corporate-media-award.com



Judgement and criteria:

All pages will be sorted in the different categories.
Later they will be placed on tables for judging.

The members of the jury bring in all their knowledge about
journalism, design photography into the evaluation.

In each category of the competition the best publications
and ideas are looked for. What is innovative? What is new?
What can one learn from this page? This are questions
which are discussed by the jury.

The standard of the design of the sent in publications has to

be clearly above the normal. You have to achieve an

outstanding level dealing with visual elements. Keywords are:

- visualizing topics

- visual storytelling — reports in which the focus was set on
visual journalism

- Infographics — visual presentation of figures and happenings.

The layout should neither be too uniform nor too variable.
If it is too uniform, it will be boring; if it is too variable,

it might appear chaotic. The winners have found the golden
mean: a systematic use of fixed elements of design for the
entire newspaper.

m Typographic elements have to be strictly used on all pages.

The jury will
be made up of
journalists,
designers and
scientists

from different
countries.

m The overall look has to fit. The publication must reflect the

company’s image in order to give a positive input on corporate
communications.

m The chief prizewinners are unconventional, distinctive and

innovative in the widest sense in the use of their creative
and conceptual means.

Innovative, conceptual approaches will play a major role in the
competition. This is considered in a special category.

The model: Jury members of the 11th European Newspaper
Award discuss entries. From left to right: Haika Hinze, Die Zeit;
Xymena WeiR-Gendera, Editorial-Design; Joachim Blum,
Media Consultant; Martin Huisman, De Morgen, Belgium and
Walter Jensen, Bergens Tidende, Norway.

In the International Corporate Media Award the jury will
compare and discuss all submitted works in order to form their
evaluation.



Participation Form

Corporate Media Award
We need information about your total submission in this
competition. Please add that information to your sending.
You can also find this form as pdf file on

www.corporate-media-award.com. You can fill the form
directly on the screen and print it out.

Name of the Company:

Address:

Person so contact for this competition:

Name:

E-Mail:

Phone:

* Sometimes the jury has queries. This is why we need your contact data.
Contact persons will be first informed, if they have won any awards.

Category
We participate Number of the works
in the following categories: submitted:

1. Employee Newspapers, Employee Magazines

2. Client magazines, Business to Business (B2B)

3. Client magazines, Business to Client (B2C)

4. Image Brochures

5. Corporate Books

Annual Reports

7. Corporate Social Responsibility Reports

8. Concept, Innovations

9 iPad-Applications
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10. Other

Participation Form
for each Publication

We need information about your publication. Please add this
information to each one of your submissions. If needed, please
make detailed information in English or German.

You can also find this form as pdf file on
www.corporate-media-award.com. You can fill the form
directly on the screen and print it out.

Name of Publication:

Address:

Person so contact for this competition:

Name:

E-Mail:

Phone:

Further details:



